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Welcome to the Autumn issue of 
Insight, where eagle-eyed readers will 
have noticed a new face at the top of 
this page. I am pleased to be taking up 
the reigns and sharing your stories of success.

There is a sense of drama to this edition, not least in 
Leeds where the railway arches form a perfect creative 
space for the Slung Low Theatre Company (p10). 

In Glasgow, the King’s Court arches are home to an 
eclectic mix of businesses. On our tour (p4), we paid a 
visit to music venue and restaurant Mono, browsed the 
rails at vintage clothing store Mr Ben, and kickflipped 
our way to Pyramid, a skateboarder’s paradise.

There are also some global flavours to enjoy, 
including Alimo restaurant in Kent, where two friends 
are bringing a taste of Morocco to Whitstable (p7), and 
the Indian Brewery Snowhill (p8), where the food and 

beer combinations are proving 
so popular that they have 

set their sights on 
further expansion.

If this has 
inspired you, why 
not get in touch 
and let me know 
what you’ve been 
up to – we could 
end up featuring 

your business in a 
future issue. 
Happy reading!

If you have a story to tell or a 
question about the magazine
          Drop us a line at       
            insight@abcomm.co.uk

           Have your say using   
           @Insight_NR 

          Call the editor  
          020 7922 5687

CONTACT US

Please rate this magazine. Text ‘Rate Insight’ with a 
number from 1 to 5, where 1 is poor and 5 is excellent  
(e.g. Rate Insight 4) to 82055. Every response will be 
entered into a free prize draw to win a £25 Amazon 
voucher. Look out for the winner in the next issue.

HOW ARE WE DOING? 

Texts to this number are charged at your standard network rate. Your information 
will be treated confidentially and will not be shared with other organisations.

▲

A swarm of honey bees that made its nest 
on the site of a major Manchester railway 

upgrade has been safely rehomed in Warrington.
Fortunately for the 30,000 bees, there was no 

sting in the tail as the developers, which include 
Network Rail and Skanska Bam among others, called 
in a registered beekeeper to safely remove them 
ahead of the building work at Ordsall Chord.

Environment manager Samantha 
Smith, from Skanska Bam, said: 
“There was a real buzz in the air 
when the team discovered our new 
housemates but, for their own 
safety, they couldn’t stay.”

▲

Business is booming for 
retailers at Network Rail 

managed stations, with sales 
up by more than 5% between 
April and June this year.

The latest figures are 2% up 
on the wider retail sector for 
the same period, which has 
increased by around 3%.

The results also show that 
the biggest increases have 
been seen in stations where 
Network Rail has made 

significant investments, with 
sales at Paddington up by 40%, 
followed by London Bridge, 
King’s Cross and Birmingham 
New Street.

As well as boosting sales, 
station investment has also 
led to an increase in customer 
satisfaction from last year, with 
84% of passengers now either 
very or fairly satisfied. 

Hamish Kiernan, commercial 
 director of retail for Network 

Businesses could soon be 
using WhatsApp to stay 

connected with customers. 
The developers of the app, which 

is already used by more than a 
billion people every day to share 
messages and images, are running a 
closed pilot programme for business 
users to identify useful features.

The new tools being explored 
include a verified account symbol, 
similar to the Twitter blue tick,  
and a feature that makes it easier 
for business users to respond  
to messages.

Rail, said: “Stations like 
Paddington, King’s Cross and 
Birmingham New Street have 
been transformed in recent 
years and that transformation 
is leading to better passenger 
satisfaction and increased sales. 

“All profits from our retail 
activities are reinvested back in 
to the railway.”

STATION SALES  
SOARING

NEW HOME WILL 
BEE BUZZING

Network  
Rail worked closely 

 with English Heritage on a £13m regeneration project at Paddington 
station’s Grade I  

listed site

A drummer was reunited with 
his stolen drum kit after a 

Network Rail engineer discovered it 
and tracked him down.

Morgan Pettigrew, from 
Nottingham band Minatore, thought 
he would never see the rare drums 
again, but engineer Derek Wahid 

found the kit near a bridge at Gorton 
station, Manchester, and managed to 
track down the grateful musician.

“He very kindly carried the kit all 
the way up the hill, loaded it into his 
van and took it home,” said Morgan. 
“For a complete stranger to do that  
is incredible.”  

LOST AND FOUND

APPY DAYS

A Swansea subway has been transformed 
into a tunnel of light and colour thanks 

to a regeneration project by Network Rail, in 
partnership with HigherStreet International.

The work includes new lighting, which will 
make the area feel safer and showcase displays 
by graffiti artists.

HigherStreet International will be running 
community graffiti workshops and developing 
the space into a ‘legal wall’ for local artists.

LIGHT RELIEF

▲

▲

▲
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1926
The year television inventor John 
Logie Baird broadcast moving 
pictures from London to 
Glasgow’s Grand Central Hotel 
 

GLASGOW

MR BEN

PYRAMID
MONO

Britain’s fourth largest 
city with a population 
of around 615,070

The chicken tikka masala  
was created at the Shish  
Mahal restaurant in the 1970s

Home to Scotland’s two 
most successful football 
clubs – Celtic and Rangers

As a vegan café, bar, music 
venue and record shop, Mono 
ticks a number of boxes. Craig 
Tannock, Anne McWilliams and 
Ian Crawford explain how the 

unique space gives them creative freedom.

How did Mono begin?
Craig: It evolved from two other businesses 
– a bar and a vegan kitchen, which closed in 
2002. We had a reputation for great bands 
and great food, but many people thought it 
was a bit ‘too cool’. It had to be less niche – 
so Mono was started with that in mind.

What makes it special?
Anne: It’s a bar, kitchen, music venue and 
record shop all in one. You don’t get many 
places with all that together. It’s a very 
friendly place that appeals to most people.
Ian: Some real legends have performed here 

– Franz Ferdinand, The Go-Betweens, Moby, 
to name a few. The space and our stage 
mean we can facilitate these events, which 
are totally beyond a regular café and bar.

Why did you go for a vegan menu?
Craig: I’ve been vegan for decades, 
so I thought it’d be mad for me to 
run a business that supports the 
animal industry. I wanted to have an 
uncompromising vegan stance without 
preaching about it – which is why we 
don’t use ‘vegan’ on the menu.

What’s your most popular dish?
Anne: The mac and cheese or the seitan 
burger – but not usually together!
Ian: The tofu and chips is our most 
photographed dish - it looks exactly like 
fish and chips.
www.monocafebar.com

Mono bar

COVERED: 80 METRES Mr Ben
Mr Ben’s Retro Clothing 
is where Glasgow’s 
independent quarter 
began more than 20 

years ago, as owner and fashion 
collector Mary-Ann King explains:

“When I was a kid I loved the 
cartoon character Mr Benn, and the 
shop is named after him. He’d go 
into the dress-up shop, change his 
outfit into something exciting and 
have an adventure. For me, that 
show summed up the joy of buying 
something old and exciting to wear.

“We’re the shop for Glasgow’s 
independently-minded folk, who’d 
rather use their imaginations than 

shop on the high street. We sell 
everything from the ordinary to 
the extraordinary. It’s a place 
where you find everyday clothes 
alongside more unusual things, 
like a coat from the 1870s.

“I’ve been collecting clothes for 
almost 40 years, and during that 
time I’ve built up a network of 
contacts. I source things from shops, 
auctions and like-minded people all 
over the world. I’ve developed an 
instinct for what will be in fashion. 

“We’ve been based here for nearly 
24 years – the longest of all the 
tenants. People thought I was mad 
at first because there was nothing 
else here, but we could see potential. 
Over time, Kings Court has become 
Glasgow’s independent quarter. I feel 
very proud of what we’ve done here.

“The railway arches are perfect for 
independent businesses. They’ve got 
character and they are less expensive 
than places in the city centre. 

“If you want to see a wee bit of 
Glasgow’s heart and soul, this is 
where you come.”
www.mrbenretroclothing.com

INSIGHT TOUR
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Pyramid
Owned and run by skaters for 
skaters, Pyramid is the shop of 
choice for members of Glasgow’s 
skateboarding scene.

The railway arches are the ideal location for 
the shop’s customers, who prefer to stay off the 
beaten track and away from the crowds of the 
city centre.

Like many Glaswegian skaters, Pyramid co-
owner Dave Bell (pictured) was familiar with 
the area, as it used to be home to another 
well-known skate store before it relocated to 
Edinburgh. So when one of the arches became 
available, he knew it was the perfect place to 
start their business.

“I think Kings Court is great because, 
although it’s walking distance from the centre 
of town, it’s got a different feel to it,” he said. 
“It’s a bit more relaxed round here, which is 
exactly what we are aiming for. It fits in with 
our ethos.”

Business is booming, and so is Glasgow’s 
skate scene. Pyramid prides itself on selling 
exclusive brands that are found in just a 
handful of UK stores, which makes it a mecca 
for skaters and non-skaters alike. 

“The clothing is a big part of this scene. A lot 
of people who don’t skate still like the style, and 
the stuff we have is hard to find anywhere else,” 
explained Dave. 

“The arch definitely adds something to the 
shop and people often comment on it when 
they come in. It’s also got great acoustics for 
the music too.” 
www.pyramidskatestore.co.uk
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ombining their 
talents – as well as 
their names – the duo 
opened Moroccan 

restaurant Alimo five years ago, 
serving up authentic cuisine to 
Whitstable diners.

Tucked beneath two railway 
arches, the snug eatery is split 
into two rooms – a traditional 
dining room and a cosy lounge 
area complete with sofas and 
shisha pipes. 

For Ali and Mo it was the 

amount of space the arches 
offered that was appealing.

“Whitstable is renowned 
for being a foodie place so we 
thought we’d have a go,” Mo said. 
“The location was nice and it was 
something affordable. 

“And obviously it’s the 
nostalgia of the place, the history 
and everything that comes with 
it. People are very surprised when 
they come inside, they don’t 
expect to see what we have done 
with the restaurant.”

The rumble of trains overhead 
also adds a special quality to the 

restaurant, Mo added.
“When they’re having dinner 

and a train goes by, we say ‘you’ve 
missed your train!’” 

The restaurant opened in 
2012 and blends flavours from 
across the Mediterranean, such as 
Spanish paella, with traditional 
Moroccan cuisine.

Alimo has built up a strong 
customer base, with both locals 
and visitors enjoying its unique 
surroundings, and is rated 
among the top five Whitstable 
restaurants on TripAdvisor. 
www.alimowhitstable.com

CA shared passion for 
food led friends Ali 
Ouachou and Mo Elassri 
to go into business 
together 

“People are very surprised when 
they come inside, they don’t 
expect to see what we have done”

Moroccan 
rollers

INSIGHT PROFILE
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SPOTLIGHT

he Indian Brewery 
Snowhill is a new 
craft beer bar and 
Indian street food 
café that is proving a 

hit with its unique offering.
The site opened in a 

characterful railway arch in 
January after founder and CEO 
Jaspal Purewal spent three years 
perfecting and selling his ales to 
pubs and bars across the UK.

“We realised that we needed 
our own establishment because 
we weren’t getting enough 
guaranteed sales just by selling to 
businesses,” he said. “That’s when 
we started looking around on 
the property market and saw the 
railway arches. 

“It really stood out among all 

the modern builds and we really 
liked its architectural features. 

“It has a bit of heritage and 
being near a station meant it was 
in a good location to get people 
through the doors. That all helps.”

The venture has proved a 
success, with customers flocking 
to sample masala fries, chaat 
bombs and Birmingham Lager. 
Other specially created highlights 
include Indian fish and chips, 
Bombay wings and pakora pops.

“We are very different to the 
other Indian dining options in 
Birmingham,” said Jaspal. “We 
have no wet curry on the menu at 
all, plus we are brewing our own 
products 15 minutes away. 

“It has gone crazy and 
exceeded all of our expectations. 

At the moment we’re more or less 
full from Wednesday to Saturday, 
so recently we took on the arch 
next door with the hope to 
expand through.” 

Once completed, the premises 
will have doubled in size, with 
separate bar and dining areas 
linked by a walkway. 

With a growing customer base 
of commuters, local residents and 
office workers, the business is set 
to go from strength to strength 
at its current location. But Jaspal 
and his small team of family and 
friends are looking to expand it 
still further.  

“Ultimately we hope to create 
sites throughout the UK, going in 
to the major cities,” he said. “This 
first branch is named after its 
location, so the next one could be 
Indian Brewery Piccadilly, and so 
on. That’s our aim.”

With such a winning formula, 
the company’s chances of success 
are arching upwards.
www.indianbrewery.com

How a brewery owner’s overarching ambition is 
taking Birmingham’s food and drink scene by storm 

MY
SUCCESS

In our field of 
business, it is about 
being independent. 
That allows us to 
create an identity 
that stands out

Keep going through 
the dark times and 
never give up. We 
made a bold move by 
taking on the arch, 
but it came off

MY
INSIGHT

Brum punch 

T



ecorated with vintage 
furniture and quirky 
curiosities, this multi-use 
performance space has 

staged a cornucopia of shows – from 
puppetry and physical theatre to 
opera, comedy and Shakespeare.
Opened in 2012, the 76-seat theatre 
is just one element of the Slung Low 
Theatre Company. Slung Low started 
in 2001 by staging original shows on 
trains, in castles, shopping centres 
and even milk floats.

When it was named a National 
Portfolio Organisation by Arts Council 
England – meaning it receives regular 
funding rather than one-off grants 
– the team decided to establish a 
permanent base.

They found the perfect space 
when they discovered five vacant 

railway arches in the industrial 
neighbourhood of Holbeck, close to 
Leeds station.

Each arch has its own specific use 
and the spacious surroundings have 
allowed Slung Low to expand its 
programme as well as its artistic and 
community links.

One arch is a dedicated technical 
and rehearsal space for local and 
visiting theatre companies, another 
is for storing stage equipment that 
groups can borrow for free, while a 
third is used for building sets.

Fellow Leeds-based theatre 
company Manic Chord uses the fourth 
as an office, and the fifth is home to 
the HUB, its foyer and bar.

Porl Cooper, HUB programmer, 
explained that visiting groups and 
audiences appreciate the industrial 

Among the industrial, red-bricked buildings of south   Leeds sits the Holbeck Underground Ballroom (HUB)
feel and look of the arches.

“It’s not like going into a more 
corporate theatre. We’re concrete 
and brick and have got paint 
splashes on the floors,” he said.   

“For the audience experience 
there’s a massive charm. Nearly 
everything sells out and at any given 
event between five and 10% [of the 
audience] are newcomers. We’re the 
last thing they expect to see.” 

The HUB is a space that can be 
adapted for different productions, 
and its versatility is showcased every 
December when the cushioned seats 
are taken out to make way for a 
Christmas fair.

It also hosts a choir and next year 
will become the focus for a series of 
stage skill workshops, as part of the 
Leeds People’s Theatre project. 

Through the scheme, the 
company will stage various 
community-led performances in  
the city, with the public invited to 
take on starring roles both on and 
off stage. 

As part of this, the HUB will run 
regular workshops in disciplines 
such as stage combat, acting and 
costume making.

Porl added: “The way we found 
for it to work successfully is to not 
apologise for what the HUB is, but 
celebrate it. 

“The minute you see we’re 
a railway arch where amazing 
things happen, with some of the 
best theatre companies coming 
to perform and delight you, that’s 
when the magic happens.”
www.slunglow.org

D

CENTRE 
STAGE

IN THE SPOTLIGHT
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“The minute you see we’re a 
railway arch where amazing 
things happen, that’s when  
the magic happens”
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What does your job entail?
I am currently working as a 
lettings negotiator within the 
Commercial Estate team. I am a 
qualified project manager, but I 
just fell into this.

What skills are important for  
the role?
My project management skills 
help me to be super organised 
and work under pressure. 
You also need constant 
communication with clients, as 
well as the internal teams. You 
must be able to negotiate terms, 
leases and costs so that you can 
get the best for our assets. 
I achieved 18 deals and processed 
10 in my first period of working 
as a negotiator, so it’s definitely 
not for the faint-hearted!
 
What’s the best thing about  
the job?
The most fun bit is advising and 
helping potential tenants to 
find the most suitable locations 
within their budget. I get to meet 
people starting their own small 
businesses and see the first 
stages of excitement and fear. 

I also get to see businesses 
expanding and taking on more 
or larger units, proving that our 
spaces are excellent stepping-
stones for all types of business.
 
What is your biggest challenge? 
I spend a lot of time out and 
about so catching up on emails 
and paperwork is quite a task.

What is your greatest success?
My greatest success is yet to 
come, but I am proud of coming 
back from maternity leave, 
completing my Association 
of Proposal Management 
Professionals (APMP) and doing 
several secondments as a scheme 
project manager and now a 
lettings negotiator.

Network Rail lettings negotiator Rubeka Bowen tells us about her 
diverse range of skills, from project management to belly dancing

ANOTHER STRING 
TO THE BOWEN

People would be surprised to 
know: I am a qualified make-up 
artist and belly dancer! 
Favourite hobby? Belly dancing, 
forest walking and just spending 
time with my little girl.
Favourite place? London town 
is my favourite – it’s the place 

where I live, work and play.
What would you do if you 
weren’t doing this job? I would 
open a restaurant or a high-
end bridal gown shop. I would 
immerse my eastern cultures 
through food or clothes and 
offer it to London and the world!

CAN YOU NAME THESE SPOOKTACULAR HALLOWEEN 
MOVIES FOR A CHANCE TO WIN AN IPAD MINI?
Send your answers, with your name, place of work and contact number to insight@abcomm.co.uk.  
You can post your answer to Insight, AB Publishing, Unit B, Gemini House, 180-182 Bermondsey Street, 
London SE1 3TQ. Bryan Anderson from Mason Murphy in Kilmarnock won last issue’s iPad Mini.

 AN IPAD 
    MINI

WIN! 
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